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180-Day Authority-Building Social Media Prompt Plan for Nonprofits
A daily micro-content system to clarify your niche, build trust, and establish long-term authority.


Purpose of This Plan

This 180-day plan helps nonprofits publish one short, intentional post per day designed to:

• Clearly define your organization’s niche
• Educate your audience consistently
• Establish authority around your cause
• Support SEO, AEO, and long-term trust

This is not a posting calendar for engagement alone — it is a positioning strategy.
How to Use This Plan

1. Customize the organization details on the next page
2. Post once per day using the provided prompt
3. Keep posts short (75–150 words)
4. Reuse posts across Facebook, Instagram, LinkedIn, and X
5. Focus on clarity and consistency over creativity


Organization Customization

	Organization Name
	[Replace with your information]

	Core Cause / Niche
	[Replace with your information]

	Geographic Focus
	[Replace with your information]

	Primary Audience
	[Replace with your information]

	Primary Call to Action
	[Replace with your information]




Authority-Building Content Pillars

Expert Insight & Education – Teach what you know clearly and simply
Impact & Outcomes – Show real-world results
Human Stories – Ground expertise in lived experience
Transparency & Trust – Explain processes and decisions
Community Engagement – Address local relevance and needs
Mission Reinforcement – Repeat your why consistently


180 Daily Authority-Building Prompts

Each prompt below is intentionally repetitive in structure to reinforce authority. Replace placeholders with language specific to your mission.
Day 1
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 2
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 3
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 4
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 5
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 6
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 7
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 8
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 9
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 10
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 11
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 12
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 13
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 14
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 15
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 16
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 17
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 18
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 19
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 20
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 21
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 22
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 23
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 24
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 25
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 26
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 27
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 28
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 29
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 30
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 31
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 32
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 33
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 34
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 35
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 36
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 37
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 38
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 39
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 40
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 41
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 42
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 43
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 44
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 45
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 46
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 47
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 48
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 49
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 50
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 51
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 52
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 53
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 54
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 55
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 56
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 57
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 58
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 59
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 60
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 61
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 62
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 63
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 64
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 65
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 66
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 67
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 68
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 69
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 70
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 71
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 72
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 73
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 74
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 75
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 76
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 77
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 78
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 79
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 80
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 81
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 82
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 83
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 84
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 85
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 86
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 87
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 88
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 89
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 90
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 91
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 92
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 93
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 94
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 95
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 96
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 97
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 98
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 99
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 100
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 101
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 102
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 103
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 104
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 105
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 106
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 107
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 108
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 109
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 110
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 111
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 112
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 113
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 114
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 115
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 116
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 117
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 118
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 119
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 120
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 121
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 122
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 123
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 124
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 125
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 126
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 127
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 128
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 129
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 130
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 131
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 132
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 133
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 134
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 135
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 136
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 137
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 138
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 139
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 140
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 141
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 142
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 143
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 144
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 145
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 146
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 147
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 148
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 149
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 150
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 151
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 152
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 153
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 154
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 155
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 156
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 157
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 158
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 159
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 160
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 161
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 162
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 163
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 164
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 165
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 166
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 167
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 168
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 169
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 170
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 171
Prompt:
Explain a common misconception about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 172
Prompt:
Share a statistic related to [YOUR CORE CAUSE] and explain why it matters.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 173
Prompt:
Describe a problem in your community most people overlook.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 174
Prompt:
Answer a question people frequently ask about [YOUR CORE CAUSE].
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 175
Prompt:
Explain how your organization approaches a challenge differently.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 176
Prompt:
Share a short impact story with no ask attached.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 177
Prompt:
Show a behind-the-scenes process supporters rarely see.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 178
Prompt:
Explain why your mission matters right now.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 179
Prompt:
Break down a complex issue in simple terms.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
Day 180
Prompt:
Answer a question someone might ask Google or AI about your cause.
Guidelines:
• 75–150 words
• Plain language
• Tie back to mission
• Optional CTA: [Primary Call to Action]
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